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DON’T SETTLE FOR HALF-BRAINED BORING ADVERTISING IS
ADVERTISING SOLUTIONS. THE KISS OF DEATH.

Our ideas balance creativity with fiscal responsibility. We create ideas that avoid the blahs.

Creative Thinking Creative Thinking

IF YOU'RE NOT HAPPY WITH OUR WORK, YOU DON'T PAY A FEE FOR OUR SERVICES. GUARANTEED. IFYOU'RE NOT HAPPY WITH OUR WORK, YOU DON'T PAY A FEE FOR OUR SERVICES. GUARANTEED.
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Creative Thinking Creative Thinking

IF YOU'RE NOT HAPPY WITH OUR WORK, YOU DON'T PAY A FEE FOR OUR SERVICES. GUARANTEED. IF YOU'RE NOT HAPPY WITH OUR WORK, YOU DON'T PAY A FEE FOR OUR SERVICES. GUARANTEED.
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FOCUSED ON EXCELLENCE

<>

RECRUITMENT BROCHURE

EXCELLENCE IN OUR MARKETPLACE
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EXCELLENCE IN PRODUCTIVITY
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We see the world through your eyes.

Agriculture isn't just your livelinood, it's your Iife. It's our Ife, too. So five momings each week, the
people at AcDay"bring you a bumper crop of news, weather, and information that's all about agriculture.

Spend thirty minutes with us, and we'll fill you with ideas to make your life more productive.
To find the TV station broadcasting AcDay in your area, visit us on the web at

Tune in tomorrov.. We see the world through your eyes.
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1800 DAYS: HIGHLIGE

linial expertise o the managed care industry

0 new national headquartens
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HEALTH INSURANCE AND MANAGED HEALTH CARE

O\‘ OF THE PRIMARY OBJECTIVES of The Asociated Group's strategic plan

was to strengthen our core health insurance business. Another was

new markets outside Indiana. Today, The Assaciated Group is one of the 30 larges

health insurance companies in America. Our commitment to the health care industry

tronger than ever.

LUt Cross AND BLUE SHIELD OF INDIANA PR

Bur company is licensed to use the Blue Cross and Blue Shicld names and

marks for the Lr—
ate of Indiana. We provide Blue Cross and B

eld of Indiana insurance to 1.5 e

THE ASSOCIATED GROUP million Hoosiers, making us the largest health insurer n the i

The Anthem

ctwork of insurance and managed health care companies offersa ull

€ lfe

cange health, and disability insurance; managed care: provider networks

9

ANNUAL REPORT

third-party administration: and customized financing arrangements. Through Anthem

Life, The Associated Group has become the third largest health insurer in Florida,

the eighth largest in Texas, and the thirteenth largest in California.

Through Anthem Health Plans, Anthem also operates health maintenance organiza
d

tions serving more than 80,000 people in Indiana, Texas, and Florida and provides a

sement, utilization

Anthem Health Systems develops provider networks, case m
management, wellness programs, and related support systems for its clients. One well
ness product in particular, the Stay Alive and Well program, has been shown to save

lar invested. Currenty, Anthem Health

Systems serves insurers and administrators covering more than 2 million people

As the demand for managed care grows, Anthem will continue o ¢ new, more
effcient ways to provide these products to our clients. We have put our expertise in

managed care to work developing a number of innovative services, including point-of.

service programs that combine the greater cost-effectivencss of a health maintenance

wganization with the greater personal choice of a preferred provider organization,

Lifestyle awarencss programs are also becoming important managed care tools. Prod

ucts such as Anthem's Stay Alive and Well and the Start Smart prenatal care se

clients and policyholders take full advantage of their benefis in a responsible way.

In the years ahead, Anthem will continue to expand geographically, strengthen its

position in current markets, and be a leader in providing new products and services.

FIVE YEAR ANNUAL REPORT



Church
Extension

o8 didn't have a

Disciples of Christ congregation
olabeation Community

Church is one of the largest

g Protestant

churches
in the
community

'l
gation co
company bulding

Extension for

Herghts Christian
Church, and th
Christian Church
in Tennessee.

for the architectural
vision on how the
trucking company
could be transformed.

Celebration
is the joy we
share as our
collective
efforts enrich
the lives of
those seeking
spiritual
fulfillment.

Eswmq Mitchell, pastor of Community Christian Church in Aledo, Texas, gathering five
famiies for Bible study in 1999, was an amazing beginning of a mighty work of the Holy
Spinit. Intiated by Central Christian Church in Weatherford, Texas, this new congregation
recently celebrated having more than 140 peopla during a worship service. Being @ new
church pstor appeals greatly to Mitchell. *It is a gift to be a part of the new church ministry
effort. God is leading us 1o start 1,000 new
churches in 20 years and | am thankful 1o be 8 %
part of this exciting ministry. Every congregation ¢ ! Parents and children geared
should start a new church?” he added . o or o popuerExser o90
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AMERICAN
DRUGSTORE

MUSEUM
INDIANAPOLIS
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Learning from the past,
living for the future.

A heritags
John Hook Ur ""Llr”]g'
1900
Born in Cincinnati, Ohio,
John A. Hook was the son
of German immigrants.
At age 16, Hook became
an apprentice druggist.
And in 1898, he entered the
Cincinnati College of
Pharmacy. After receiving
two undergraduate
degrees by 1900, he
returned to Indianapolis to
manage one of F. J. Frye's
drug stores. 19-year old
John Hook resigned after
six months to open a small drug store in the city's
German neighborhood. In the next 85 years his dream
of bringing health and happiness to the community
turned into a multi-million dollar corporation.

In 1908, Hook invited Edward F. Roesch, graduate of
the Brooklyn College of Pharmacy
(Arnold & Marie Schwartz
College of Pharmacy and Health
Sciences), to join him as
manager of his second store.
This was the start of their
lifetime partnership. In 1950 at the
Hook's Golden Jubilee, there were already 50 stores in
operation. In 1956, John's son, August “Bud" Hook,
took the helm. The younger Hook began a dynamic
expansion program. Norman Reeves who headed

€

Ed Roesch and Bud Hook

Hook's Drug Store 1980's exterior

operations then, followed Hook as president. By 1975,
annual sales grew to more than $120 million as Hook
expanded aggressively throughout Indiana. In the chain’s
75th year, the company opened its 200th drug store.

The consolidation of drugstore chains that swept
the nation during the 1980’s eventually ended Hook's
reign as a locally owned retail giant. But many people
across America still fondly remember the
neighborhood Hook's drugstore.

the community pharmacist
and drug store have always
played in peoples’ lives.
Drug stores have always
served their family’s health
needs while also providing

Soda jerk

a healthy link to community togetherness. Many of
these furnishings will become a part of our new home
on the corner of South Meridian and Georgia streets in
the heart of the vibrant downtown Indianapolis.

Whiere it all begar.

In 1966, Bud Hook and Norman Reeves opened the
Hook's Historical Drugstore and Pharmacy Museum at
the Indiana State Fairgrounds to commemorate the
Sesquicentennial of the
State of Indiana. The
museum reflects on the
past, present and future
of the drug store in
America. Hook's
Museum has brought
America’s most
important health and social center, The American
Drugstore, into sharp focus with its millions

of visitors.

The furnishings in this ornate 19th century
drugstore were used from
1849 to 1962 in the small
Indiana town of Cambridge
City. Today they display
rare historical antiquities
and tell a colorful story
about the important role

Bud Hook serving soda

Apothecary jar

The new Hook's American Drugstore Museum will
emerge as the nation’s first and only comprehensive
institution to document, reflect, interpret and
celebrate the near 400 year history of the drug store
in America.

~ Otis R. Bowen, M.D. g [l
Secretary, US Dept of Health & Human ¢
Services, 1985-1989
Governor of Indiana, 1973-1981 !

TOUR BROCHURE

rlistory comss o life,

oday, a new national vision that reflects and
interprets the history of the drug store in America is
unfolding in our country’s heartland. When the
Hook’s American Drugstore
Museum opens its doors it
will be a living monument to
the role of the neighborhood
pharmacy in enriching
American lives throughout
our nation’s history. The
one-of-a-kind museum,
complete with a soda
fountain emporium, will
celebrate the past, present and future of the drug
store in America. Nearly four hundred years of American
community pharmacy and health sciences will be
d d and interpreted to new g ions of
people from all parts of
the world.

The museum’s many
visitors will learn about
the heritage of the drug
store and its ever-
present, ever-evolving
contribution and service
to the good health and
well being of people.
The historic and
scientific exhibits and programs will be exciting,

d | and enli ing as well as
and enjoyable.




SOME INSURANCE CARRIERS WILL PROMISE YOU THE MOON.
MAKE SURE THE LIGHT AT THE END OF THE TUNNEL
ISN’T AN ONCOMING TRAIN.

50O DON'T TAKE UNNECESSARY RISKS.

Kurt Wa

DIRECT MAIL » BROCHURE



NOW’S NOT_THE TIME TO DISCOVER Y?UR INSURANCE CARRIER

Yk/

In your business, one wrong decision can
wipe out years of hard work. So, you don't
incentionally take unnecessary risks. Yer, as profit
margins become paper thin, finding the best
value for your insurance dollar isn't a luxury, it's
a necessity. That's why you should ralk with

your Indiana Lumbermens representative.

For over a century, Indiana Lumbermens
has been the value lea

fer in insuring the
forest products and building materials industry
We eat, sleep, and breathe your business.
We're truly a partner to your industry. No one
knows more about the right protection for
your business than your ILM specialise

When you're choosing an insurance partner,

don't take a chance on the coverage your business

needs.

sure you

don't

Call Indiana Lumbermens. We'll make

ke on the clouds of smoke

other companies will blow your way.

Contact John Hwilka

Indun
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Indiana Lumbermens
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If you are a broker with a lumber manufacturing client
who is currently paying $25,000+ in premium, we'll show you
how to worry less and earn more. We take pride in exceptional
service to our policyholders and our brokers.

We're a specialist in the lumber industry offering a
comprehensive property coverage program; professional claim and
loss control services; and a strong track record of satisfied customers.

Put our customer service and experience to work for you
and earn healthy commissions with less hassle.

AD

Contact: Jamie Stacey

Indiana Lumb Mutual T e C
3600 Woodview Trace

P.0. Box 68600, Indianapolis, IN 46268
800.428.1441 Ext. 503

Fax: 317.875.3696
jstacey@ilmgroup.com

Indiana Lumbermens Mutual Insurance Company ®
Member of the ILM Group



Teﬁmnml services arena is more competitive than ever before.

You want and need to grow deposit revenue. So does your competition.
The way you prepare to win, and the partner you choose for the battle,

will determine whether your institution simply survives or whether it thrives.
S0 choose wisely. The key to victory and greater profitability lies both in
controlling costs and adding value. Achieve one without the other and you'll
£0 to battle with one arm tied behind your back.

AND COIN SO'L

You need more solutions,
not more problems.

What keeps you up 2 night! Controling
the costsin your system! Keeping up

with the geographical expansion of your
important customers? Solving your deposit
processing capacity constraints? Check 21
issues? Fed reciculation fees? Managing the
amount of cash in your networid The st
goes on and on. AT Systems understands
that what you need most is more solutions,
not more problems.

Here's the good news I your problems
are about cash, coin and checks, we've got
your back! AT Systems peovides secure

There's strength
in numbers.

AT Systems puts an army of resources
at your command. We know
because we've been serving finan
instiutions for over 65 years. AT §
operates over 100 locations in 30 s
‘We process over $9 bilion in cash each
month and we have decades of experience
implementing rational deposic programs.
Fidelity Natonal Financal. 2 leader in
processing fo U. . francial nsictions,

s our partner in providing check imaging
services coust o ccast. We're tough in
the trenches because we've been

there before.

TO HELP YOUR BU sEm

coin and checks coast o coast. Name your
v problem and we'l provide the solution that
alows you to efectively compete in
4 rational arera regardies of the sze of your
- francial instiasion

Ebem of s, time is money. To make inceligent decisions, you need actionable
information. AT Systems delivers it in real-time. We use our proprietary DeposiTrak™ bar
code package tracking system to record information at point of origin and follow deposits
throughout our cash processing system - Money Manager.

Our secure processing centers contnuously send nformauon ta one of our two Central
Data fanks. Az any time you can query our system through CPCSU, our Web-enabled cash
fafl to facilitate responses to your customer’s inquires.

AT Systems' technology ~ Know whether you're
produces a variety of winning or losing.
downloadable daily and poueors

specialty :'eporcs that are

customizable

REAL-TIME STRATEGIC
INFORMATION: ey

BROCHURE
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“We've cut our cost and made
our restaurants safer, So can

—Dave Bujol, Director of Loss Prevention, Texas Roadhouse

you.”

How about external theft? Did your employees

feel they were a target before your company

implemented CashLINK?
Bujol: Absolutely! We had experienced several
robberies. That's one of the big reasons | pushed for
CashLINK. My law enforcement background made me
well aware that you become a real easy target when
people know you have cash inside your restaurant
In fact, most restaurant robberies are internal set-up
jobs. It was very important for us to start using armored
ar, so we did not have people leaving buildings carrying
cash. When AT Systems' CashLINK product came along,
we saw it as a very interesting idea and something that
was not really being used in our industry. The fast food
industry and the convenient store industry were a little
bit faster than we were to embrace CashLINK.
They saw the potentia to stop robberies by removing
the abilty people would have to access cash. It has
worked very well for them. And nationwide, those fast
food and c-store robberies are down dramatically.
We saw an opportunity to not only cut costs and speed
the processes that we use, but to make our restaurants
safer for our employees

How does external theft affect employee retention?
Bujol: Here's a real example: There was a robbery at
one of our competitor's stores, which actually shares a
parking ot with us. Even though that robbery did not
occur in our store, we lost employees. You know, most
kids working in this industry are teens or college type
kids. After the robbery, their parents just would not
believe it was safe for their kids to be working in our
restaurant.

How much management time was being tied up
counting cash and reconciling deposits and tracking
down discrepancies before you implemented
CashLINK?
Bujol: In management time, we probably spent 2 good
20 hours a week. At that time, cash was being counted
four times before it ever hit a bank. The initial server
and a head waiter counted it

Were your servers having to stay on the clock at the
end of their shifts just to check out?
Bujol: Absolutely. We had servers siting around wating
to check out because people were in . They couldn'c
check out unti the person shead of them was finished.
For security and safety reasons,
we didn't want everybody in the
offce when we had money in
there. With CashLINK, our servers
are acuually dropping their cash
into the autosafe themselves. Since
servers are getting their money in
faster, our managers are gettng out I
faster, and we save labor dollrs. | . a8 PR
In fact, we were actually able to
eliminate a position by using the CashLINK system
0 our advantage.

As an early adopter in your industry, what kind of

process did you use to convince management that

CashLINK was a good idea?
Bujol: Wel, | knew going into it, we would have to
show that there was some obvious benefit. To make a
large expenditure, we have to justify dollars. So basically,
we looked at what we were spending on the front end
in the stores with management service, and also on the
back end where we have to reconcile books. We forecast
the number of people we would need to handle and
manage cash as we got arger and all the dolars that
process would cost us in the future. We put pen and
paper to itall and created the formula for the number of
stores you need open versus how many accountants you
need for each store and the number of people needed
to reconcile bank accounts. Through the CashLINK
system, we are able to automate our processes and do
with two people what we predicted would take five
people before CashLINK.

How did you select AT Systems?
Bujol: Actually, AT was brought to us by one of our
banks that had a relationship with AT Systems. Working
with our representative, we were able to build probably

one of the first virtual vaults in the country with AT
Systems. That enabled us to consolidate banking
relationships so that our money was going into one bank
account. We didn't have to maintain multiple banks all
over the country. We actually have locations in states
where the bank that we use does not exist, but through
AT Systems and our virtual vault, we can deal with

just one bank.

Then you had a manager coming
back and counting it again. Then
you had an administrator, manager
or accountant counting it a third
and fourth time before it went
to armored ar. It was ridiculous
to be counting that much money
that many times. With CashLINK,
AT Sytems Honey Room  we've eliminated all that counting,
counts cush and veres deposis )

c— c— ———— i 2cae S

“Through the CashLINK system, weiare able to automate our:processes and do with'two,people what we predicted would take five people before CashLINK.”

a 4 B 7 = W T, -
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Owning or managing a cash-

intensive business puts you at risk.
Somehow you have to get a lot of
money from your store to the bank.
Your choices are do-it-yourself or
hire a professional. The do-it-your-
self option makes sense if you have
nerves of steel and Evil Knevil’s
devil-may-care attitude. Just stuff
the cash into a bag or briefcase and
make a mad dash to the bank.
While you're at it, hope no one is
lurking by the night deposit chute.

& Now, if that plan sounds a

little risky, call the professionals

from AT Systems.

BROCHURE



iténing me is abuse.
A \—Stop it.

Partners Against Domestic Violence

ely scaring me is abuse.
L Stop it.

Partners Against Domestic Violence

OOOOOOOOOOOOOOO
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Yo best choice n hone entertainment.

icontro,’

Video On Demand is

{V=you control.

Premiums On Demand

You'll get access 1o the best shows, hit movies and original programming
from HBO, Showtime/The Movie Channel and Cinemax on your schedule.
LCalehwponalhthe original series and movies you've missed with
Premiums On Demand. $6.95 per month.*

Movies On Demand
JForget about trips to the video store and late fees.
Choose from hundreds of movies in our On Demand
%" Library. You'll have 24-hour access to your selection.
Start your program whenever you want and then control it using play, pause,
fast-forward and rewind. Nothing could be easier.
$3.95 per movie. Channel 298.

Favorites.On.Demand

You can control some of the most popular programs from your favorite channels
using ICONTROL. Select from a menu of your favorite shows from cable channels
like Cartoon NEtWOrKaHGTV, PBS Kids, CNN, Comedy Central, Food Network and
more. Best of all, Favorites On Demand is free with any Digital Package.
Avallable on Channels 600-612.

DIRECT MAIL
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For a crystal clear picture, CD-quality sound, and hundreds of channel
choices, nothing can match the value of Digital Cable from Bright

House Networks. Choose from three popular digital packages designed to
provide all the entertainment your family wants.

Rugras
Our Interactiv, On-scrosn
Programming Guide puts you

In complete control of your

TV viewing.

165 st vy 1 st
progaremea 0w want You can o,
Bl nd seach ol webas masiog o
Sngh amert of e ovorne pogiam
A0 e Paeatal Contres et o Bock
Brogams by g, chanon o

o o do.

Bright House Networks Digital options mclune.
+ Access to over 250 channels + 40 Pay-Per-View channels and

32 Sports iN DEMAND channels
4 Also available: Digital Video Recorder,
High Definition channels, HBO,
+ 45 Digital Music channels Showtime,/The Movie Channels,
Cinemax and STARZ!

4+ A digital receiver and remote control
+ Interactive Digital Programming Guide

TV onyour schedule
+ Pause, stop and rewind live TV

+ Record one show while watching another
+ Record two shows at once

+ Automatically record all episodes of your
favorite TV shows

+ Record and store up to 45 hours ‘,
of programming with no tapes

+ Only $4.95/month with any
Digital Pak

) - I 1] ‘ 1] ] IV
[ake lome ente
-
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plus Dolby Digital 5.1 Sound.



Now Road Runner is up to 75 times faster
than dial-up and up to two times faster than DSL.
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A et search that takes 30 seconds with DSL can be done in abeat 15 seconds with Road Rumser High Speed Online from
Bright House Networks. And dial-up service is absolutely ne contest. Road Rumser is up to 75 times faster than dial-up, S0 you
can download music, videa and pictures all at blazing speeds. So doa't handcuff your new computer with old, slow fechualogy.
Move up to Road Runser from Bright Hoase Networks.

Call 713 1336 e Dright [
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-
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Road Runner high-speed Internet
leaves DSL in the dust.

Now up to 3"times faster'than DSL and
100 times faster:thanidial-up.”

5mbps

Road Runner
hlgh speed Internet

)/IQﬁ
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»
DSL, Road Runner's speed
on where you live.

have to dial-in or disconnect.

— .Ilm phone line—Road Runner comes to you
over our fiber optic cable network.

® Stable pricing—You don't have to buy a bundle of
additional services.

s @ Convenient—Call today and we'll have you up and
- running in no time. We can install it for you.

® Hassle-free —No contracts or activation fee:
And a risk-free 30-day mon eybackga (ee

Call 7131336 [

Ask for Offer Code Runner 05 www.mybrighthouse.com

NEWSPAPER INSERTS



We've Lowered Our Prices
And Raised Our Standards.

POINT OF SALE » AIRPORT MALLS
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They Handle Well In Tight Fomers
& Leave The Competition In The Dust.

Ask how you can take our Corvette Vac™ out for a test drive today.

VACUUM CLEANERS
Performance You Expect. Quality You Demand.

SPEC POINT OF SALE



™ Book A Flight |\
‘
™ Travel Specials \ lmw
Travel News The Best Way To Mix Business and Pleasure.

™ Business Trips

™ Vacations

™ Group Travel

™ About Us
™ Careers

~ Request For Information

SPEC WEB SITE » LANDING PAGE ILLUSTRATION



ANNUITIES
Porreats of saccess.
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WESTERN NATIONAL LIFE DNSURANCE COMPANY

POCKET FOLDER » SALES AIDS



CORRESPONDENT
BANKING WITH A VISION.

YOURS.

Don’t stop now. Take your clients’ businesses to the next level. Bank One can help.

We have the technology, products, and expertise to support your bank every step of the way. We echo your
passion for customer service. We share your vision of success. Put Michigan’s most experienced team of
correspondent bankers to work for you. Call your account representative today at 313-225-2798.

You've spent a lifetime helping customers grow. You've satisfied their needs and nurtured lasting mla!ionslﬁps:

BankOne Correspondent Banking, 611 Woodward Avense, Detroit, Michigan 48226 Member FDIC

AD CAMPAIGN

CORRESPONDENT BANKING
WITH A SENSE ORURGENEY.

The speed of business has accelerated. Your customers know they must respond to emerging opportunities.
So, their decision-making pace has quickened, too. This puts pressure on the customer relationships you've so
carefully developed. That's why now is the time to position your bank to profit from the winds of change.

Bank One has an experienced group of correspondent bankers who share your sense of urgency. We have
a Customer Response team in place now, ready to meet your needs. And we have the technology. products,
and expertise to fully support your bank. Put Bank One to work for you. Call your account representative at
313-225-2798. Call today.

BankOae Correspoadent Banking, 611 Woodward Avenue, Detroit, Michigan 48226 Member FDIC



We’Ll Deliver The Card SERVICE We Promise. How To AVOID The Law Of DININISHING Returns.

¢
14
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AD CAMPAIGN » CARD SERVICES



When you want to hit the bullseye,
1t’s nice to have a lot of arrows.

Somewhere there’s an insurance program that Once we've established a relationship, we won’t
provides precisely the coverage your business needs.  do a disappearing act. Every quarter we'll follow up
Our job is to design that program and make sure it with you to make sure your needs are being met. If
delivers the most value for your premium dollar. you should have a claim, you can contact us day or

Your NBD Insurance specialist starts by thorough-  night on our 24-hour hotline. This kind of customer
ly understanding your business. We evaluate the risks  service has made NBD one of the largest business

and coverage you have now. We explain the various insurance agencies in the Midwest.
options you can use to minimize your premium Give us a chance to show what we can
outlay. Then we match your needs to the do for your company. In Indianapolis call
coverage offered by a number of insurance 632-5446. You’ll find our experience is your
companies to find your best possible value. best protection.

NBD INSURANCE

AD CAMPAIGN



V‘ Ve always made the right decisions.

Oh how I miss talking things over together.

Everyone deserves a trusted advisor to help make the righ
financial decisions. We can help. Let us tailor a plan to fit you
personal objectives. Call 812-284-7487 for a no obligation

assessment of your financial opportunities.

TRUST AND INVESTMENT MANAGEMENT GROUP

inancial wealth a

AD CAMPAIGN
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Ovﬂ tme the stock market has
been an excellent investment. It still is.
Except now, impressive gains don't come
as

asily as they used to.

d And Pth
s e
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The power of we
is the foundation for growth and profitability.

Visionary Enterprises, Inc.
A Health Management Company

(I The power of we
(I .
(| L is creating exceptional experiences for patients.

Each VE

W\ §

POCKET FOLDER
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HealthPoint can help make your

profit picture healthier.

of programs designed to improve
your employees' health, That's & win-win
situation for everyone.

ay not know HealthPoint

alion. HealthPoint is an Indiana-
based network of the hospilals you know
and the dactors you trust. We have a
proven record of providing both quality
driven and cost-effective healthcare
services. And because many of our

At HealthPoint we
deliver quality, value
and service.

To find out more about
HealthPoint healthcare coverage,
ask your broker or consultant.

Or call Gracie Lank, Sales Associate,
Cardinal Health Alliance at

tl
corporale profils is
HealthPoint, LLC can

{l

And to make your bottom line even
brighter, look for new ways to keep your
employees healthier and more
praductive. HealthPoint has a number

providers also own HealthPoint, we
determine our company priorities. That
lets us focus on improving the health of

765-741-1991

you and your employees.

m

lhink of HealthPoint as a pe
healtheare partnership be
the Primary Care Pi |
We work with you to manage your

healthcare costs while delivering all the
skilled care you need precisely how, when
and where it will do you the mos! good.

Hr:ah" Point is community based

healthcar 1 one-to-one. And
since we administer your healthcare o
services on a local level, you Hea]'thPOlnt
s s Cardinal Health Alliance
won't end up caught up in the
cogs of some corporate health
insurance factory.

” | ‘ “ NO POSTAGE

NECESSARY
IF MAILED
IN THE

UNITED STATES
BUSINESS REPLY MAIL —
FIHST-CLASS MAIL  PEHMIT NO. 426  MUNCIE, IN P
R il
POSTAGE WILL BE PAID BY ADDRESSEE f= a4
s ——
GRACIE LANK e
CARDINAL HEALTH ALLIANCE ——r—
BALL MEMORIAL HOSPITAL r—

2401 W UNIVERSITY AVE
MUNCIE IN 47303-9916
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E\‘vr_\nm- wants quality healthcare.

That's a given. The problem is how do you

choose one doctor or hospital over another?

You could throw a dart and hope for the best.

Or simply include VHA Tri-State Health Plans

fit plan. The over 6,000

physicians and almost 90 hospitals in our

in your com ber

Health Plans network are dedicated to

VHA Tri State B -3
Health Plans ke (T B
State Heal 8900 Keystone Crossing, Suite 500, Indianapolis, IN 46240, Phone (317) 5748180 or 1-888.574-8180 FAX (317)574

improving both the effectiveness and efficiency

of healthcare. So when you choose Health Plans,

vou're selecting hospitals and doctors who are
the market leaders in providing quality-focused
healthcare

The quality-first philosophy of Health Plans
providers is the reason we deliver excellence in

healthcare throughout Indiana. And that’s exactly

what you and your employees deserve.

PPO » AD CAMPAIGN

VHA Tri-State

Health Plans

HA Tri-State Health Plans, Inc., 8300 Ke

tone Crossing, Suite 500, Indianapolis, IN 45240, Phone (317

’Il‘u-n- are very few decisi

your life more than your choice of a doctor or

ns thal can impact

00sing vour healthcare

s business. The problem s,

most people don't know the difference hetween

one doctor or hospital and another. So when in

doubt, choose quality of care above all else.

ri-State Health Plans in

Simply include VH/

mpany’s benefit plan. With over 6,00(

icians and almost 90 hospitals in our network,

Health Plans makes quality-locused healthcare
readily accessible to your employees.
Our VHA

and doctors are the market lea

ate Health Plans hospitals

ors in improving
both the effectiveness and efficiency of
healthcare. That's what excellence in healthcare
is all about. So when you choose Health Plans,

you don’t have Lo cross your fingers.

about the VHA

Health Plans network, call your Third

istrator (TPA), br

Balcazar at (317) 574

74-8180 tolHree

r 1-888-5748




VHA Tri-State

Health Plans Health Plans

| . . ’ L\ VHA Tri-State | , Inc., 8900 Keystone Crossing, Suite 500, [

PPO » AD CAMPAIGN

Y.

phy

just one call.

an access over 6,000 Inc

sicians and over 70 hospitals with

tate Health
sured benefit

When vou include VH

Plans in your company’s

plan, your employees will get both cost-

focused healthcare.

efficient and qualit
As a Preferred Provider Organization
(PPO), we have negotiated very favorable
rates with the hospitals and doctors who
participate in our Health Plans network.

And our providers have an enviable record

of delivering quality-driven healthcare

services.

Currently our network includes over
6,000 doctors and over 70 hospitals
throughout Indiana. And we're continuing
to grow. We think that's the kind of freedom
of choice your employees want and
appreciate.

Health Plans is flexible, too. Obviously,
we'd like all your employees to choose our
network. However, we're also willing to
provide healthcare services to just a portion
of your work force. It's easy to see, Health
Plans makes cost-effective, quality-focused
healthcare so easy it's painless

For more information about the
VHA Tri-State Health Plans ne
ird Par

your T



using the o Using our VHA Tri-State Health Plans |

PPO network can
Health Plans network | save you alot of headaches.
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€] Sleep Sciences Institute - Microsoft Internet Explorer

(| SLEEP SCIENCES
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Revitalife Comfort System

File Edit View Favorites Tools Help
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(| SLEEP SCIENCES

HOME  ABOUTUS  CONTACT US Sleep better every night. Feel better every day.

SLEEP & YOUR HEALTH
REVITALIFE COMFORT SYSTEM™
FINDING BETTER SLEEP Sleep testing
ALL ABOUT SLEEP Try our products
60 Night Comfovrt Trial

Physicians and sleep clinicians know that a good night’s sleep is essential to your health and sense
of well-being. Recent medical studies demonstrate that failure to get the proper amount of sleep
can have significant systematic effects on your body.

The Revitalife Comfort System.

The LuxuriePlus 1 layer is composed of a space-age, pressure-relieving viscoelastic memory foam in your choice
of three firmnesses, Or, you may prefer the LuxuriePlus 2 comfort layer that is manufactured from naturally
hypo-allergenic, breathable latex, It is also available in your choice of three comfort levels, Either comfort layer
cushions your body, alleviating pressure points and enhancing circulation so you can achieve the restful,
rejuvenating sleep you need.

© 2005 SLEEP SCIENCES INSTITUTE
<
-é_j file: f}/C: /Sleep%%20Sciences%20Institute % 20Web%20site TMPéwuzFwéhiu, htm# ~j My Computer

Sleep better every night.
Feel better every day.-
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ROUND UP SOME GREAT VALUES. SEéDUPDI\Is ON BACK.
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POINT OF SALE

Fill Up Your Family
Without Emptying
Your Wal

Try our original Big Boy burger,
golden french fries, garden fresh

cole slaw and
Bob’s famous
Hot Fudge
R

Cake.

All for just Really!




DESIGN AND ILLUSTRATION FOR KID’S MEAL BAG
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